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IT’S “ONLY” A MOVIE . . . 
How stereotyping shapes the public image of today’s Italian Americans.  

Contributors’ names, when known, are in parenthesis. 

cOMPILED By DONa DE SaNcTIS

•	Carl’s Jr.,  a fast-food chain located mostly in the West, 
has pulled a television commercial for its new “Parmesan 
Chicken”  sandwich after receiving protests from the 
Sons of Italy CSJ and other anti-defamation groups.  

In the commercial, a gangster sitting 
in a car by a dock at night, got tomato 
sauce on his white shirt as he ate the 

sandwich.  When two other gangsters, in the requisite 
black leather coats, came to his car window to kill him, 
he played dead.  Mistaking the sauce for blood, one 
gangster said in Italian, “Someone got here first.”   “The 
CSJ applauds the positive response to our complaint,” 
says CSJ National President Santina Haemmerle. 

•	Here	we	go	again!	 	Still	making	a	
living playing the Italian-as-mob-
ster, Vince “Big Pussy” Pastore, 
formerly of “The Sopranos,” now 
stars in yet another mafia-themed 
commercial for The Wonderful Pistachio Company.   
Dressed in his “uniform,” a black sweat suit, the portly 
actor uses a small man’s head to crack open a pistachio 
as an announcer intones, “Mobsters do it with muscle.”  
The CSJ has contacted Stewart Resnick, the owner of 
the company, who refused to drop the ad because “it’s 
funny.”  Contact him at sresnick@roll.com or call him 
at 1-877-450-9493 to protest.  Also, please cc the CSJ 
National President Santina Haemmerle at rhaemmer@
optonline.net.

•	Concrete	proof	that	“gangster = Italian American” is 
permeating our culture appeared in Bob McDonnell’s 

recent gubernatorial campaign in Virginia.  
In an NRA television political ad to show 
McDonnell’s  opposition to gun control, a 
mandolin plays in the background as a swar-

thy, heavy-set man, speaking with a strong New York 
accent and using Italian hand gestures, menaces Mc-
Donnell supporters, saying “When you vote, I strongly 
suggest you forget about your freedoms and Mr. Second 
Amendment Bob McDonnell.  Do it for New York if you 
know what’s good for you.” (Albert Marra, Virginia 
Beach, VA & Stella Grillo, CSJ Chair, NYC)

•	New	York’s	historic	Mulberry	Street	Italian	neighborhood	
is the inspiration for the Little Italy Board Game from 
Playroom Entertainment. Aimed at children age 10 and 
up and set in the “golden age of gangsters,” 
each player is an Italian crime boss who 
steals money from the shops and banks on 
the board while being chased by the police.  
(Nicholas J. Maiolo, Mechanicsville, VA)

•	Columbus got bashed again in the nation’s 
classrooms where even kindergarten children are being 
taught that the great explorer was “very mean and bossy;” 
and older children told he brought diseases 
to the New World.  In one school to see how 
Columbus treated the native populations, some 
students were not allowed to eat in the cafeteria 
while other students teased and intimidated 
them.  Schools in Miami, Dallas, Los Angeles and Seattle 
stayed open on Columbus Day 2009. (Vito Sciancalepore, 
Kearny, NJ; Joe Munizza, Takoma, WA and others.)

•	ABC’s	“Desperate Housewives” has joined the ranks of 
the TV shows that bash Italian Americans.  An episode 
that aired Dec. 6 presented an Italian American family 
with a shady past.  A nurse, caring for their injured son, 
says that since the family is Italian, “they must be mem-
bers of the Witness Protection Program.”  The CSJ sent 
letters of protest to ABC; the network’s parent company, 
Disney; and several of the series’ sponsors. (Santina 
Haemmerle, NYC) 
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