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Thank you for your interest in OSIA’s Adopt-A-School program which OSIA has 

launched at the request of the government of Italy. It is designed to promote the study of Italian 
in our public and private schools across America. In the attached how-to kit, “Start Italian in 
Your School!” you will find many tools and tips to help you get Italian into your school. The kit 
lacks only one item - your dedication  - to make it work.  
 

The OSIA Italian Language Enrollment Report in this kit shows that Italian is growing at 
a faster rate than Spanish, French and German in U.S. high schools and universities. According 
to the U.S. Census Bureau, Italian is the fourth foreign language most spoken in U.S. homes. 
Despite this encouraging data, Italian is consistently missing from elementary and secondary 
schools. Learning Italian is one of the best ways that our youngest Italian Americans can 
discover their heritage and appreciate the culture of the nation’s 25 million Italian Americans. 
Let’s not deny them this opportunity! 
 

As the national president of the oldest and largest organization representing Americans of 
Italian descent, I encourage you and your lodge to “adopt-a-school” to help promote the study of 
Italian. Think about polling your members to see whether there are any Italian teachers in your 
lodge who can develop an Italian program for your school. Consider giving scholarships or 
awards to outstanding students and teachers of Italian in your schools. You might also help 
purchase Italian textbooks, tapes, videos and other necessary materials to help students learn 
more about Italy. OSIA’s rich history, national presence and many resources make it the perfect 
fit for such a worthwhile program.  
 
SEMPRE AVANTI! 

 
 

 
 
Joseph Sciame 
National President 
 
 
 
The “Start Italian in Your School!” kit can also be found online at www.osia.org under “Italian American 
Culture & History.” To request additional kits or for more information, please contact Michael Greto, director of 
OSIA’s Youth and Italian Studies programs at 202/547-2900 or mgreto@osia.org. 

 
 

Order Sons of Italy in America is the oldest and largest national organization for men and women of Italian heritage in the United States. 

Founded June 22, 1905 
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NEWS 
For Immediate Release          
 
 

OSIA REPORTS ITALIAN ENROLLMENTS ON RISE  
IN U.S. COLLEGES AND UNIVERSITIES  

 
WASHINGTON, November 26, 2003 – Enrollment in Italian grew by nearly 30 percent 

from 1998 to 2002 in U.S. institutions of higher education, and is growing faster than the 
enrollment rates for Spanish, French, and German, according to the Order Sons of Italy in 
America’s (OSIA) 2003 Italian Language Enrollment Report.  

 
The report, using the most current data available from the Modern Language Association 

(MLA), reveals that Italian language enrollment outpaced enrollments in Spanish, German and 
French, which increased by 14, 12.5 and 1.5 percent, respectively. 

 
From 1998 to 2002, at the nearly 3,000 U.S. colleges and universities surveyed, the 

number of Italian language enrollments by undergraduate students in two- and four-year 
colleges and by graduate students rose from 49,287 to 63,866 (+29.6 percent). At two-year 
colleges alone enrollments in Italian rose by 55 percent. The combined data represents a 17 
percentage point increase from the last MLA survey that covered Italian enrollments from 1995 
to 1998.  

 
The report also shows that Italian is the fourth most commonly taught foreign language 

in U.S. colleges and universities behind Spanish, French and German. According to the 2000 
Census, Italian is also the fourth most common European language spoken in U.S. homes. 

 
The OSIA report is available for download on the organization’s web site at 

www.osia.org.  For a hard copy of the report, send a self-addressed, stamped envelope ($.37) to 
OSIA Language Report, 219 E Street NE, Washington, DC, 20002. 

 
The Order Sons of Italy in America (OSIA) is the largest and the longest-established national 
organization for people of Italian heritage in the country.  Founded in 1905, today it has 
600,000 members and supporters and a network of 700 chapters throughout the U.S.A.  
 

# # # 

http://www.osia.org
http://www.osia.org
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ITALIAN LANGUAGE ENROLLMENT REPORT 

 
Prepared by the 

 
ORDER SONS OF ITALY IN AMERICA 

 
 
EXECUTIVE SUMMARY 

 
The Order Sons of Italy in America (OSIA) report on Italian language 

enrollment is based on the most recent data available from the American 

Council on the Teaching of Foreign Languages (ACTFL), which tracks high 

school foreign language enrollments, and the Modern Language Association 

(MLA), which represents two and four-year colleges, and universities.   

ITALIAN LANGUAGE ENROLLMENT IS INCREASING AT 

BOTH HIGH SCHOOL AND UNIVERSITY LEVELS. 

 

In 1994, 43,838 American public high school students (grades 9-12) 

were enrolled in Italian.  By the year 2000, that number rose to 64,098 

 (+46%). 

A survey of nearly 3,000 U.S. colleges and universities reveals that 

the number of students studying Italian both at the undergraduate and 

graduate levels rose from 49,287 in 1998 to 63,866 in 2002 (+29.6 %). 

[MORE]
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ENROLLMENT IN ITALIAN IN HIGH SCHOOLS AND 

UNIVERSITIES IS INCREASING AT A  

FASTER RATE THAN ENROLLMENTS 

IN SPANISH, FRENCH AND GERMAN. 

 

Between 1994 and 2000 in U.S. public high schools:  

• Italian language enrollment rose 46 percent   
 
• Spanish language enrollment rose 26 percent 

• French language enrollment dropped 3 percent 

• German language enrollment dropped 13 percent  

Between 1998 and 2002 in U.S. colleges and universities:  

• Italian language studies rose 30 percent  

• Spanish language enrollment rose 14 percent  

• French language enrollment rose 2 percent 

• German language enrollment rose 13 percent 

  
Please see the charts on the following pages 

 
 
 
 
 

[MORE] 
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TABLE I: U.S. PUBLIC HIGH SCHOOL ENROLLMENTS 
    [1994 – 2000] 
     
        
LANGUAGE 1994    2000  DIFFERENCE   PERCENTAGE 
 
Italian    43,838     64,098    +20,260  +46%  

Spanish        3,219,775 4,057,608  +837,833  +26%  

French        1,105,857 1,075,421     -30,436     -2.75%  

German  325,964    283,301     -42,663          -13%  
 

Source: “Foreign Language Enrollments in U.S. Public High Schools, 1890 – 2000” 
The American Council on the Teaching of Foreign Languages (ACTFL) 
 
 

 

 

TABLE II: U.S. COLLEGE & UNIVERSITY ENROLLMENTS 
                                 [1998-2002*]  
 
LANGUAGE   1998    2002  DIFFERENCE  PERCENTAGE 
 
Italian      49,287     63,866     +14,579    +29.6%  

Spanish    656,590   746,602     +90,012    +13.7% 

French    199,064   202,014       +2,950      +1.5% 

German      89,020   100,112     +11,092       +12.5% 
 
*[Includes Undergraduate and Graduate Levels] 
 
Source: “Foreign Language Enrollments in United States Institutions of Higher  
Education, Fall 2002” by Elizabeth B. Welles, The Modern Language Association 
(MLA) 
 

 

                                                                               [MORE]
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   This report was prepared by the Order Sons of Italy in America 

(OSIA), the largest and longest-established national organization for people 

of Italian heritage in the country.  Founded in 1905, today it has 600,000 

members and supporters and a network of 700 chapters throughout the 

country. 

 

OSIA works at the local, national and international levels to promote 

the heritage and culture of an estimated 26 million Americans of Italian 

descent, the nation’s fifth largest ethnic group, according to the U.S. Census 

Bureau. 

 
 

        The above report was authored by:    
 

Dona De Sanctis, Ph.D., OSIA Deputy Executive Director, and 
Michael Greto, OSIA Director, Italian Studies Programs 

 
 
 November 2003 
 

 

Contact:  Dona De Sanctis – 202/547-2900 [ddesanctis@osia.org] 

              Michael Greto – 202/547-2900 [mgreto@osia.org]   

 



 

 9

SOME SUCCESS STORIES 

How other communities launched Italian in their schools 

 
 Do your children and grandchildren study Italian?  Of course, you may want them to, but 
what can you do if your local school doesn’t offer the language?  This kit, can help you introduce 
Italian at your neighborhood schools.   Other people have tried and succeeded.  So can you!  
 
 The big surprise is that most students learning Italian in the United States today are not of 
Italian descent, according to the Modern Language Association in New York City.  In Pueblo, 
Colorado, for example, barely 10,000 of the city’s 109,000 residents are Italian American yet all 
four of the city’s public high schools have taught Italian for more than 20 years.   
 
 It all began in 1978 with adult education evening classes in Italian.  The adults enjoyed 
the language so much that they lobbied and convinced local high schools to offer Italian.   The 
high school Italian program was so popular that a few years later the parents persuaded the 
University of Southern Colorado to teach Italian.  The university  now has a student exchange 
program with the University of Turin. 
 
          Pueblo’s story, while remarkable and inspiring, is not unique.  Communities around the 
country are finding creative ways to introduce Italian into their local schools.  Some Italian 
American clubs and organizations, for instance, have “adopted” a local school, and send their 
members into the classroom to teach  Italian customs, card games and even bocce.   
  
 Other communities are establishing Italian language charter schools like the one launched 
this year in Washington, D.C. The Marco Polo Charter School features a “total immersion” 
 program for English-speaking children, who learn the three “R’s” in English in the morning and 
in Italian in the afternoon.  Charter schools are free public schools whose curricula reflect the 
cultural interests of the local community.  Contact your local Board of Education to find out if 
your state permits charter schools.  If it does, your Board of Education will help you get the 
program launched.    
 
 Often all you need is one determined person.  Angela Savini, a high school student in a 
suburb of Washington, DC, wanted her school to offer Italian.  She put together an 8-question 
survey which she sent to students to see if they were interested in learning Italian.  The survey 
results were so positive that she brought them to her principal and to the foreign language 
department head.  She sent a report of her work to the Italian Embassy and corporations, asking 
for financial aid.  One corporation established a scholarship and the school now offers Italian. 
 
 Remember it is up to each of us to encourage our children, AND our neighbors’ children  
to study the language of a country that has given so much to the world in the past and  has so 
much yet to offer in the future. 
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WHY STUDY ITALIAN? 
 
Knowledge of Italian is important for people in business, the arts, technology and many 
professions.  It also is useful for high school and college students planning careers in art 
history, music, linguistics, education and international relations. 
 
• Students preparing for the SATs who have studied Italian tend to score higher on vocabulary and 

grammar.  The reason is simple:  Italian developed from Latin and an estimated 60 percent of the 
English vocabulary also comes from Latin.    

 
• Italian is the fourth foreign language most spoken in U.S. homes, according to the U.S. Census 

Bureau.  It also is spoken in Switzerland, parts of Africa, the Balkans, and the island of Malta. 
 
• Italy is one of the top five economies in the world among Great Britain, Russia and China and is a 

leading member of the G8 Group of the wealthiest countries in the world. 
 
• An estimated 7,500 American companies do business with Italy and more than 1,000 U.S. firms have 

offices in Italy including IBM, General Electric, Motorola, City Bank and Price Waterhouse. 
 
• Italy is a world leader in machine tool manufacturing, with advanced technologies in robotics, 

electro mechanical machinery, shipbuilding, space engineering, construction machinery, and 
transportation equipment.  Many of these firms have offices in the United States. 

 
• Italy's economy is changing: state-owned companies are becoming privatized, opening up the Italian 

market to American companies and professionals in aerospace, transportation, insurance, finance, 
shipping, telecommunications and other commerce. 

 
• With the Italian market opening, American companies like AT&T and IBM have established ties 

with Italian companies in the areas of cable TV, international cellular telephone systems, the Internet 
and more, and need employees who speak Italian and English. 

 
• In December 2000, more than 6 million Italians went online from their homes. American companies 

expanding in Italy have a great demand for software designers, systems engineers, technical support, 
marketers and managers who speak Italian and English. 

 
• Italy is a world leader in the culinary arts,  interior design, fashion, graphic design, furniture design, 

etc. Those planning careers in such fields greatly benefit from knowing Italian. 
 
• Italy has long been a magnet for the tourism industry:  In 2001, Italy ranked 4th in the world’s top 

tourism destinations, hosting 39 million visitors. 
 
• Young Americans who want to become physicians, dentists, and veterinarians, but who cannot 

afford the tuition at American schools can study at Italian universities for a fraction of the cost.  
Their degrees are valid in the U.S. 
 

• Art historians need Italian.  According to UNESCO (the cultural and educational agency of the 
United Nations), over 60 percent of the world's art treasures are found in Italy. 
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GETTING STARTED  

 
BEFORE YOU BEGIN: 
  
• Read the fact sheets in this kit carefully and xerox copies for distribution. 

 
• Gather a group of interested parents, students, and other volunteers.  Meet 

with them, form committees (fund-raising; school relations; media relations) 
to divide up the tasks.  Give them copies of the kit materials. 

 
PREPARING YOUR CAMPAIGN: 
 
• Circulate a questionnaire in your school to survey student interest in Italian.  

(See sample questionnaire and cover letter in this kit) 
 
• Create  a typed “fact sheet” that lists in short, bullet form as much as you can 

of the following: 
 
  1.  The languages currently taught at your school 
  2.  Your survey results showing students’ interest in Italian 
  3.  Why all students would benefit from learning Italian  
       (See “Fact Sheet: Why Study Italian?”) 
  4.  Estimated cost to teach Italian at your school 
  5.  Where funding could come from and who would teach the class  
  6.  Time frame for launching the program  
  7.  The number of Italian Americans in your city, if significant. 
       (See www.OSIA.org for latest Census data.) 
  8.  Your name and telephone number. 
 
• After you have prepared your fact sheet, schedule meetings with your school 

district’s foreign language coordinator, school principal and local school 
board , in that order.  

 
• Come to these meetings with facts and figures to make a persuasive, but not 

belligerent argument.  You must convince them that all students in the 
school will benefit from learning Italian, not just children of Italian descent. 

 
• Be creative and flexible.  It may take a year or more to start Italian at your 

school.  If it can’t be taught during school  hours, suggest  voluntary after-
school or pre-school classes and offer to fund the teacher’s compensation.   
Above all, be patient and don’t give up!  CORAGGIO! 
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SURVEY QUESTIONNAIRE  
 

 
DATE:______________________ SCHOOL:_________________________________ 
 
STUDENT’S NAME:____________________________________________________ 
 
TEACHER’S NAME:____________________________________________________ 
 
GRADE: __________________________ 

 
• Are you aware that you must study a foreign language in high school and college? 

Yes______ No______ 
 
• If your school taught Italian, would you take it? 

Yes ______ No ______ (If “Yes”, would your school consider offering Advanced 
Placement Italian?) Yes ______ No ______ 

 
• If Italian were not offered during school hours, would you  

Come to school early to learn it?  Yes ______ No _______ 
Stay after school to learn it?          Yes ______No _______ 

 
• Would you like to visit Italy one day?   

Yes _____ No _______ 
 
• Do you plan to go to college?   

Yes______ No______  
 
• I would like to learn Italian because: 

A. I am of Italian descent 
B. I want to visit Italy someday 
C. Italian is necessary for my future studies 
D. I am interested in Italian culture   (Circle as many answers as you wish.) 
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SAMPLE COVER LETTER 
 TO ACCOMPANY LANGUAGE QUESTIONNAIRE 

 
 After obtaining the permission of your principal, send this letter to your school’s 
language and classroom teachers with copies of the questionnaire.  Include a large, 
self-addressed envelope with the right postage or arrange with the teacher for you to 
pick up the questionnaires at the school. 
-------------------------------------------------------------------------------------------------------------------- 
 
Dear _________________________(Teacher’s name): 
 
 I am doing a research project and would like to invite your classes to 
participate.  The attached survey will provide me with  important information 
about our school’s foreign language program. 
 
 As you know, foreign languages are required in most high schools and 
colleges.  Our survey is designed to see how many children at 
______________________(name of school) would like to learn Italian.   
 
 If this survey reveals a strong interest, I  will discuss the results with the 
proper authorities to introduce Italian into our curriculum. 
 
 For your convenience, the surveys can be returned to me in the attached 
stamped, self-addressed envelope.   Should you desire a copy of the summary 
results of this survey, please write “copy of results requested” on the back of the 
return envelope, and print your name and address below it. 
 
 If you have any questions please write or call me.  My telephone number is 
_____________________  and my e-mail address is ____________________. 
 
 I would be deeply grateful for your help in this project.  The survey is short 
and should not take up too much class time, but the results could be of great benefit 
to your students, who might want to discuss this with their parents.   Thank you. 
 
Yours truly, 
 
 
  
(Your Name) 
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HOW TO MOBILIZE YOUR  
PARENT TEACHER ASSOCIATION (PTA) 

 
 The PTA is a powerful volunteer organization that can play a major role in getting 
Italian taught at your local school.   Usually, the PTA holds general meetings several times a 
year, but of even greater importance is  the influential  PTA Executive Board, which schedules 
monthly meetings to allocate money and discuss programs.   
       
 All parents are welcome to attend the PTA Executive Board meetings.   If a parent has 
an item of business or expenditure that he or she wishes to have discussed, the usual 
procedure is to call one of the PTA officers -- president, vice-president or secretary and ask to 
have the item placed on the next meeting’s agenda.  The parent initiating the agenda item will 
be expected to attend that meeting and explain the item to the entire board. 
 
STEPS TO TAKE:  
 
• Call the school’s main office or consult the school directory for the name and telephone 

number of the PTA president, vice president or language program coordinator. 
 
• Contact the person by phone ( if possible, meet in person) to place your item on the next 

PTA executive board meeting’s agenda. 
 
• Consider distributing copies of some relevant information in the kit, such as “Why Study 

Italian?”  at the meeting.   
 
• Highlight the advantages to learning Italian, cite other schools in the area that are 

teaching Italian;  suggest the possibility of getting a grant;  provide contacts for more 
information and allow time for discussion and questions.   

 
• Ask the PTA officers about the possibility of using the PTA’s help to send out your 

questionnaire to students and parents to assess interest in learning Italian. 
 
• Offer to write an article about the benefits of learning Italian for the school bulletin. 
 
• Send the questionnaire’s survey results to the school principal and the PTA officers. 
 
• Request permission to publish the survey results in your school’s bulletin or website. 
 
• Have another meeting with the PTA executive board to discuss questionnaire results. 
 
• Try to make friends and allies on the PTA executive board that will help you further with 

your plan to introduce Italian in the school.  
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HOW TO APPROACH YOUR SCHOOL PRINCIPAL 
 
 
 Your goal when meeting with a principal is to present the advantages of introducing 
Italian into the curriculum.  You must support each fact with data, and be prepared to answer 
the principal’s questions about finances, student enrollment, finding a teacher, and 
scheduling the classes either during school or before or after classes. 
 
DO: 
 
• Take the time to establish a relationship between your group and the principal you approach.  

It is also a good idea to seek the support of other key staff members at the school and in the 
educational committee of the PTA 

 
• Take a survey of students to assess interest in an Italian program (use kit’s questionnaire.)  

Offer their opinions and feedback as part of your presentation and in your report. 
 
• Determine what kind of recruitment and/or training of new teaching staff are needed. 

 
• Research your community’s needs and interest in an Italian program.  How much 

community support is available from government agencies, the Italian Embassy or the 
nearest Italian Consulate, Italian American organizations, local businesses, churches, PTA, 
universities, and other groups?  Include this information in your report in bullet form.  Be 
concise.   

 
• Present options for state, federal and/or private grants to support an Italian program. 

 
• Point out advantages of offering Italian to the school.  For example, an Italian program 

might attract students, who otherwise would go to magnet or private schools.  It may also 
provide excellent professional opportunities and contacts for staff and school leaders. 

 
• Prepare a concise, written report for the principal which outlines student interest, financial 

costs and possible funding, faculty training, etc. for a pilot program in Italian. Make an 
appointment to discuss it with him or her in person. 

 
• Always send a thank-you note to a principal who has met with you. 

 
DO NOT: 
 
• Position the argument so that it appears only Italian American students would want to learn 

Italian.  Stress that it is useful to all students. (See “Why Study Italian?” in kit.) 
 
• Come to a meeting with a school principal unprepared or with inaccurate information. 

 
• Be pushy or rude to the principal, even if he or she is not in immediate agreement with your 

proposal.  Eventually, you will succeed. It just takes time. 
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HOW TO APPROACH THE FOREIGN LANGUAGE SUPERVISOR 
 
 
PUBLIC SCHOOLS Principals rely heavily on the school district’s foreign language 
supervisor or coordinator for advice about  which new languages should be added to 
their schools.  Therefore it is a very good idea to let your district’s foreign language 
supervisor or coordinator know that you want to have Italian added to the curriculum.  
Here’s how. 
 
• Each school district has a district foreign language coordinator or supervisor or a  

foreign language chairperson.  This person needs to know that there is a great 
interest on the part of the parents to have Italian in your school.  It is important to 
invite him or her to parents’ meetings, or to any meeting of Italian organizations to 
meet socially and also to discuss the issue. 

 
• When the school district foreign language coordinators or supervisors attend the 

school district curriculum meetings, they report all requests they have received for 
other languages to be taught locally. 

 
•  Each state also has a State Supervisor of Foreign Languages and ESL  (English As 

A Second Language) in the state capital. You can find out the name and telephone 
number of this person through your School Board of Education Office. 

 
• Write or visit the State foreign language supervisor to let him/her know of your 

interest in having Italian offered in your school district.  The more people hear of this 
interest, the better are the chances of it happening. 

 
PRIVATE AND PAROCHIAL SCHOOLS  For private and parochial schools 
you must see the school’s foreign language chairperson.  If your school hasn’t got one, 
go directly to the principal.  
 
Parochial Schools:  If the principal, or director is not cooperative, go to your school’s 
archdiocese and speak to the head of the Catholic schools in your area.  You also can 
write to your Bishop, telling him you want Italian in your school.  Send a copy of your 
letter to the school principal.   
 
Private Schools: Talk to your school’s Board of Trustees chairman and write to all 
members of the Board of Trustees, asking for support of your project.  
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HOW TO FIND FUNDING 
 
FEDERAL FUNDS: Available grants are listed weekly in the Federal Register, the newspaper,  
Business Daily and on the web: www.ed.gov.
Other sources of federal funding can be obtained from the following agencies: 
  
• U.S. Department of Education............................................Tel:   202/219-2169  
 400 Maryland Ave. SW     WEB: www.ed.gov 
 Washington, DC 20202 
    
• National Endowment for the Humanities (NEH)*............Tel:  202/606-8380 

 1100 Pennsylvania Ave. NW     WEB: www.neh.gov
 Washington, DC 20506 
 
• National Endowment for the Arts (NEA)*....................... Tel: 202/682-5438 

 1100 Pennsylvania Ave NW     WEB: www.arts.endow.gov 
 Washington, DC 20506  
 
*The NEH funds Italian language classes.  The NEA funds Italian culture classes. 
 
STATE FUNDS: Write to your state Department of Education to get the list of state grants for 
language study.  Most publish this list in July for the grants available the next year.  
 
• Contact the National Assembly of State Arts Agencies in Washington, DC for a list of other 

grants available in your state.  Call 202/347-6352. 
 
PRIVATE FUNDS: Explore getting grants or scholarships from your local Italian American 
cultural organizations and large local companies and corporations.  Other sources:  
 
• The Foundation Center, a non-profit group that offers free information about education 

and culture grants.  Its field offices in five cities have libraries you can visit.  They also give 
information over the telephone and on their website: www.fdncenter.org 

 
 ATLANTA....................404/880-0095      CLEVELAND...............216/861-1934 
 NEW YORK.................212/807-3619      SAN FRANCISCO...... 415/397-0903 
 WASHINGTON, DC....202/331-1400  

 
• Need help writing your grant proposal?  Your school or county education department has 

a grant office with experts who can help you polish your proposal.   Always show your 
proposal to one of these professionals before submitting it. 

 
• Contact the Italian Embassy or nearest Consulate to apply for an Italian government grant. 
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HOW TO APPROACH YOUR LOCAL MEDIA 
 
Getting your message into the local newspaper or evening T.V. news  is one of the best ways to 
get the attention of your school board and principal, who might not initially seem willing to 
offer Italian.  However, use good judgment.  If such action is interpreted as attempted 
coercion, it will backfire and hurt your cause.  Never be belligerent.  Remember, you have to 
convince people with politeness and reason that they should offer Italian to their students.  
 
DO: 
 
• Make a list of the names, addresses and telephone numbers of all local daily, weekly, 

city, and suburban newspapers as well as your local radio and television news stations. 
The public library might have a Bacon’s Media Directory with this info. 

 
• Do your homework.  Create  a typed “fact sheet” that lists in short, bullet form: 
  1.  The languages currently taught at your school 
  2.  The results of your student survey showing interest in Italian 
  3.  How much it would cost to teach Italian at your school 
  4.  Why all students would benefit from learning Italian  
  5.  The number of Italian Americans in your city, if significant. 
  6.  Your name and telephone number. 
  
• After you have all of your facts ready, request an Editorial Board meeting with the editors 

of your local newspaper to encourage them to write an editorial on the issue.  
 
• Send a “Letters to the Editor” letter, urging that your school introduce Italian, stating 

facts as per above and including a name and a number where readers could get more 
information.  The “Letters to the Editor” column is one of the most popular columns in 
any newspaper.  Many people read it and you might gain supporters. 

 
• Always send “Thank You” notes to all editors, reporters, etc. who meet with you or run 

any article about your cause, telling them how useful the meeting or the article was. 
 
DO NOT: 
 
• Protest or claim Italian Americans are being discriminated against. 
 
• Make an enemy by complaining by phone or in a letter if an editor does not run your 

story immediately.  Editors may still use the story at a later time, especially if you are  
polite, informed, and offer solid facts. 

 
• Never be rude, pushy or nasty to the media.  Remember, they have the power not you, but 

they are always looking for legitimate, newsworthy stories. 
 
• Never, ever lie to a reporter or twist the facts to strengthen your argument. 
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TOOLS FOR TEACHING CHILDREN ITALIAN 
 

Innovative language tools help even people who do not speak Italian to teach themselves and 
children. Here are some suggested sources and teaching tools.   
 
This list has been compiled as a public service and does not represent an endorsement.  This is 
only a partial list.  We welcome any suggestions and additions.  Prices quoted below are 
subject to change. 
 
SUGGESTED SOURCES: 

 
• The large bookstore chains like Barnes and Noble, Crown or Borders have a small 

selection of books and audio tapes for learning Italian. 
 
• The Italian bookstore, Rizzoli in New York City will send a catalogue of its holdings on 

request.  Call 1-800-522-6657.  
 
• For a wider selection of children’s teaching tools, contact S.  F. Vanni in New York City 

for a free catalogue of children’s books, tapes, and records in Italian.  Call 212/675-6336 
or write to Vanni, 30 West 12th St.,  New York, NY 10011-8691. 

 
• Children’s Literature, a “virtual bookstore” in Bethesda, Maryland.   (Telephone: 1-

800-469-2070).  Web address: www.childrenslit.com.  Owner Marilyn Courtot fills 
orders for books, tapes, etc. around the world and works with each customer.  

   
• Music for Little People stocks tapes and videos in Italian  (Telephone:1-800-409-2457).  
 
SUGGESTED TEACHING MATERIALS: 
 
• Chain bookstores offer Berlitz Jr. - Italian book and tape (about $20.00).  For small 

children, it features a teddy bear teaching his friend Italian using very little English.   
 
• The chain bookstores  also have Italian Picture Word Book by Hayward Cirker and 

Barbara Steadman, an activity book for young children. (Cost: about $3.00) 
 
• For toddlers, the  board books in the Piccoli Spotty series--Spotty e i Numeri and Spotty e 

i Colori.  Written by Eric Hill and translated into Italian, they are published by Ventura 
Publishing, Ltd. and are about $8.95 each.   

 
(MORE) 
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TOOLS FOR TEACHING CHILDREN ITALIAN/Page 2 
 
• For older children: five excellent coloring books about nature:  La Vita Delle Api, La Vita 

Delle Formiche, La Vita Delle Farfalle, Gli Amici Della Strada, and Gli Amici Della 
Fattoria.    Published by Larus, they cost about $2.95 each.   

 
• Fables and fairy tales are also available, including the picture book Pollicino, a fairy tale 

in a series of Primefiabe for very young children offered by R.C.S. Libri & Grandi Opere 
S.p.A., Milano (cost $7.95) 

 
• The Martina e Buc series are books  about  a girl and her dog for children ages six to ten 

that sell for about $6.95 each and are published by Edizioni Larus.   
 
• Another CD-ROM set is “Dentro l’Italiano” by Didael.  For pricing and ordering contact 

e-mail: info@ didael.it     Web: www.didael.it 
 
•  The books  Mesi e Stagioni by Gianni Rodari for children ages two to six,  published by 

Emme Edizioni, and  Il Bosco Rosso by Maria Luisa and Lina Fargion for children (and 
adults),  published by Giulio Giannini & Figlio Editori. This award- winning book of 
short stories has beautiful watercolor illustrations. 

 
• Local bookstores carry thee audiotape and book package  Teach me ...ITALIAN,  also 

available through the publisher Teach me...Tapes, Inc., in Minnetonka, Minnesota 
(Telephone: 1-800-456-4656). Designed for children ages 2-12, the 30-minute tape uses 
songs and dialogues to describe a child’s daily life.  Tape or CD and work book is about 
$12.95 (plus shipping and handling).  A second edition, Teach me more...ITALIAN and a 
parent’s teaching guide are also available.  For details, call for catalogue or check 
website: www.teachmetapes.com 

    
• For very young children, try the “Muzzy” video/audiotape/CD-ROM program, a BBC 

award-winning language course for $178.50.  Offered by Early Advantage in Westport, 
Connecticut  (Telephone: 1-888-999-4670). 

 
• Teen-agers and adults who are nearly fluent will enjoy Acquerello Italiano, a bi-monthly 

“audio-magazine” in cassette or CD that has eight to ten features on Italy’s current events  
and cultural news.  Recent topics include Italy’s laws on fertility treatments, the Italian 
Internet, Chianti wine, and four songs on Italy’s hit parade.  Recording comes with a 
magazine that prints the full text.  A year’s subscription of six recordings and the 
magazine is $89.00 (includes shipping and handling inside USA).  Contact: Champs-
Elysees in Nashville, Tennessee.  (Telephone: 1-800-824-0829.) 
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Italian textbooks 
 Area of Interest: Advanced 
 Book Title/Edition Publisher Address Phone Website 
 Italian Stories -Dual Language Dover Publications 31 East 2nd Street http://store.yahoo.com/doverpublications/04862 
 61808.html 
 Mineola NY 11501-3852 

 Area of Interest: Advanced Reader 
 Book Title/Edition Publisher Address Phone Website 
 Il Reale e il Possibile Heinle 25 Thompson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 1st Edition 
 In Giro per la Letturatura Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 1st Edition 
 Incontri Attuali Heinle 25 Thompson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 1st Edition 
 Area of Interest: All Levels 
 Book Title/Edition Publisher Address Phone Website 
 Dentro litaliano 2.0 Didael Via Lamarmora, 3 02-5418091 r.a. http://www.didael.it/mkt/schede/dentroit/ 
 Milano Italia 20122-     

 LanguageQuest Website http://www.languagequest.com/home/newIndex. 
 php?lang=Italian 
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 Area of Interest: Children 
 Book Title/Edition Publisher Address Phone Website 
 Italian Language Pack Berlitz Kids 230 Sugartown Rd. Suite  (610)964-8404 www.berlitz.com 
 Wayne PA 19087-     

 Italian Picture Word Book Dover Publications 31 East 2nd Street http://store.doverpublications.com/0486282023. 
 html 
 Mineola NY 11501-3852 

 Larus Books Edizioni Larus http://www.edizionilarus.com/e- 
 commer/ecomm.html 

 Area of Interest: Intermediate 
 Book Title/Edition Publisher Address Phone Website 
 Acquerello Italiano Champs-Elysées,  PO Box 158067 800-824-0829 www.acquerello-italiano.com 
 Inc. 
 Nashville TN 37215-8067 

 An Introduction to Italian Poetry Dover Publications 31 East 2nd Street http://store.yahoo.com/doverpublications/04862 
 67156.html 
 Mineola NY 11501-3852 

 Con Fantasia Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 2nd Edition 
 Crescendo! Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 1st Edition 
 Da Capo Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 5th Edition 
 Il Carciofo: Strategie di lettura e McGraw-Hill PO Box 182605 (800)338-3987 http://www.mhhe.com/catalogs/hss/italian/index. 
  proposte di attività mhtml?file=/catalogs/0075578360# 
 Columbus OH 43218-2605 
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 In Viaggio: Moving Toward  McGraw-Hill PO Box 182605 (800)338-3987 http://www.mhhe.com/catalogs/0072402644.mht 
 Fluency in Italian ml# 
 Columbus OH 43218-2605 

 Insieme: An Intermediate Italian McGraw-Hill PO Box 182605 (800)338-3987 http://www.mhhe.com/catalogs/hss/italian/index. 
  Course mhtml?file=/catalogs/0070254699# 
 Columbus OH 43218-2605 
 2nd Edition 
 Teach me more…Italian Teach me…Tapes,  6016 Blue Circle Drive (800)456-4656 www.teachmetapes.com 
 Inc. 
 Minnetonka MN 55343-9104 
 2nd Edition 
 Area of Interest: Introductory 
 Book Title/Edition Publisher Address Phone Website 
 Basic Italian Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 7th Edition 
 Basic Italian Workbook Berlitz 46-35 54th Road (800)432-6277 http://www.berlitzbooks.com 
 Maspeth NY 11378-     

 Ciao! Heinle 25 Thomson Place (617)289-7700 http://www.heinle.com/cgi- 
 heinle/course_products_hl.pl?fid=H303# 
 Boston MA 02210-     
 5th Edition 
 Essential Italian Berlitz  46-35 54th Road (800)432-6277 www.berlitzbooks.com 
 Publishing/Langen 
 scheidt Publisherrs Maspeth NY 11378-     

 Graded Italian Reader HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/cgi- 
 Company bin/SaCGI.cgi/college/catalog.class# 
 Boston MA 02116-3764 
 Prima Tappa 3rd  
 Graded Italian Reader HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/cgi- 
 Company bin/SaCGI.cgi/college/catalog.class# 
 Boston MA 02116-3764 
 SecondaTappa  
 Idiot's Guide to Learning  Alpha Books 201 West 103rd Street (317)581-3500 www.idiotsguides.com 
 Italian 
 Indianapolis IN 46290-     
 2nd Edition 
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 Italian in 10 Minutes a Day Bilingual Books,  1719 West Nickerson  (800)488-5068 www.bilingualbooks.org 
 Inc. 
 Seattle WA 98119-     

 Oggi in Italia HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/languages/italian/instruc 
 Company tors/# 
 Boston MA 02116-3764 
 7th Edition 
 Parliamo Italiano! Houghton Mifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/languages/italian/instruc 
 Company tors/# 
 Boston MA 02116-3764 
 2ndEdition 
 Prego! An Invitation to Italian McGraw-Hill PO Box 182605 (800)338-3987 http://www.mhhe.com/socscience/italy/Prego/Pre 
 goprevindex.htm# 
 Columbus OH 43218-2605 
 5th Edition 
 Racconti di Oggi HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/cgi- 
 Company bin/SaCGI.cgi/college/catalog.class# 
 Boston MA 02116-3764 

 Teach me Italian Teach me…Tapes,  6016 Blue Circle Drive (800)456-4656 www.teachmetapes.com 
 Inc. 
 Minnetonka MN 55343-9104 

 Area of Interest: Introductory CD-ROM 
 Book Title/Edition Publisher Address Phone Website 
 Parliamo Italiano NOW! HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/cgi- 
 Company bin/SaCGI.cgi/college/catalog.class# 
 Boston MA 02116-3764 

 Area of Interest: Introductory Self Teach 
 Book Title/Edition Publisher Address Phone Website 
 Think and Talk Italian Kit Berlitz 46-35 54th Road (800)432-6277 http://www.berlitzbooks.com 
 Maspeth NY 11378-     
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 Area of Interest: Introductory Video 
 Book Title/Edition Publisher Address Phone Website 
 Parliamo Italiano Video HoughtonMifflin  222 Berkely Street (617)351-5000 http://college.hmco.com/cgi- 
 Company bin/SaCGI.cgi/college/catalog.class# 
 Boston MA 02116-3764 

 Area of Interest: Introductory/Intermediate 
 Book Title/Edition Publisher Address Phone Website 
 In Italiano Coast Telecourses 1400 Miller Parkway (815)363-3582 www.deltasystems.com 
 McHenry IL 60050-7030 
 Telecourse 
 Area of Interest: Introductory/Primer 
 Book Title/Edition Publisher Address Phone Website 
 Giro in per l'Italia: A Brief  McGraw-Hill PO Box 182605 (800)338-3987 http://highered.mcgraw- 
 Introduction to Italian hill.com/sites/0072415517/# 
 Columbus OH 43218-2605 

 Area of Interest: Vocabulary 
 Book Title/Edition Publisher Address Phone Website 
 Shaum's Outline of Italian  McGraw-Hill PO Box 182605 (800)338-3987 http://www.mhhe.com/catalogs/hss/italian/index. 
 Vocabulary mhtml?file=/catalogs/0071378847# 
 Columbus OH 43218-2605 
 2nd Edition 

   
 




