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SONS OF ITALY AND VOTTO VINES ENTER INTO EXCLUSIVE LICENSING AGREEMENT FOR NEW LINE OF ITALIAN WINES

Emerging Italian wine importing company seeking distribution partners in strategic locations throughout the United States

HAMDEN, Conn. — The Order Sons of Italy in America (OSIA), the nation’s largest and longest running organization for
people of Italian heritage, has entered into an exclusive licensing and branding agreement with Connecticut-based Votto
Vines Importing (Votto Vines). The pair will develop and market a new line of Italian wines that will be branded “Leone
D’Oro™” (Golden Lion). The deal was facilitated by the Broad Street Licensing Group of New Jersey.

“We are ecstatic to be chosen by the Sons of Italy for both the quality of our wine portfolio and the content of our vision,”
says company President, Michael Votto. He adds, “We founded this company because of our deep appreciation for the
traditions and values unique to Italian-Americans and, of course, our love and knowledge of fine Italian wine.”

The red, white and sparkling varietals will initially be imported from the Italian regions of Piemonte, Fruili and Le
Marche. Each wine will retail between $10 - $20/bottle and will come from only high-quality, family-run Italian
vineyards. The target release date for the Leone D’Oro brand is the first quarter of 2010.

“We believe this has the makings of a great relationship,” says VP of Global Logistics, Peter Votto. “OSIA is one of the
most respected organizations in the United States and we look forward to working with them to bring our ideas, youth
and energy to the next generation of Italian-Americans and all those who appreciate Italian wine.”

Sons of Italy National Executive Director Philip R. Piccigallo expressed equal excitement with the new licensing initiative,
“We are genuinely exhilarated by OSIA’s partnering with a dynamic and visionary young company, whose principals
know as much about wines as they do about Italy, the importance of family and the US market. We are going to make
one heck of a team.”

The Order Sons of Italy in America (OSIA) is the largest and longest-established national organization for men and
women of Italian heritage in the United States. Established in 1905 as a mutual aid society for the early Italian
immigrants, today OSIA has more than 600,000 family members and supporters and a network of more than 650
chapters coast to coast, making it the leading service and advocacy organization for the nation's estimated 26 million
people of Italian descent. Its missions include encouraging the study of Italian language and culture in American schools
and universities; preserving Italian American traditions, culture, history and heritage; and promoting closer cultural
relations between the United States and Italy. More information can be found at www.osia.org.

Votto Vines Importing (Votto Vines) is a dynamic wine importation, distribution, consulting and tourism company
headquartered in Connecticut. Votto Vines combines a deep entrepreneurial spirit with diverse professional experience
to apply its forward thinking ideas to the international wine trade. The family values of loyalty, equality and
appreciation for tradition instilled in the company executives has stimulated expansive growth despite the current
recessionary environment. For more information, please visit www.vottovines.com and www.italianheritagefesta.com.




THE BRAND
Background

Leone D’Oro, Golden Lion in Italian, is the official logo of the Order Sons of Italy in America (“OSIA”). For
the first time in its 105 year history, OSIA has entered into a branding and licensing agreement with an Italian
wine importing company to distribute its own brand of Italian wines. After a long and careful selection process,
OSIA tapped Connecticut-based Votto Vines Importing (“Votto Vines™) as its partner for this exciting
endeavor. With Votto Vines, OSIA will directly import and market a select line of Italian wines it has
personally chosen and made the decision to entrust with its cherished and venerable label of approval. The
wines have each been hand selected by OSIA and Votto Vines executives because they exemplify not only the
best of Italy but also demonstrate great price-quality ratio and value. The initial portfolio will consist of six
varietals, including Chianti Colli Senesi, Vino Nobile di Montepulciano, Sangiovese, Pinot Grigio, Gavi and
Prosecco. Further information about these wines can be found on page 3 hereof.

Label Design

The Leone d’Oro label design combines the elements of tradition, simplicity and elegance. Created by
emerging graphic designer Elliot Cohen, below are two examples of the Leone d’Oro labels. The remainder of
the labels are included on page 3 in the “Wine Portfolio” tasting notes.
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WINE PORTFOLIO

Prosecco: This straw-colored
wine has a delicate and
refined fruity aroma with just
a slight hint of yeast. This
delicate qumLLtg makes t
exceptionally well-balanced
and great as an aperitif wine.
The Leone D'Oro Prosecco also
accompanies fish dishes as
well as frult desserts and
tarts. Drink now.

Plnot Griglo (2009). The wines of
Friull are very distinctive and
this Plnot Grigio is a fine
example. Aromatic and medivm
bodlied, the Leone ol’Ovo Plnot
dLsmegg aromas of citrus fruit,
pear and apple. Its clean and
fresh taste presents some
wminerality and herbs through the
finish. Enjoy with appetizers,
soups, white wmeat and fish.
Drink now.

Figli d’Ttalia

Jeone d Cro”

gave

Gavi DOCG (2009): Created
from 100% cortese grapes, the
Gavi has an aroma of ripe
apple anol wild flower bouauet.
The taste s fresh and Lively
with a dry finish of abmond.
A well-structured and crisp
wine that demonstrates good
actdity and can be enjoyed
with antipasto, fish and
cheese. Drink now.

Marche Sanglovese IGT (2008).
This Marche Sanglovese
dewonstrates an aroma of veol
fruit and violets. The flavor is a
unlaue combination of spice and
pepper with a hint of sweetness. A
great compliment to many
traditlonal taliaw dishes,
including pasta with ved sauce,
seml-mature cheeses and porke.
Drink now.

Chiantl Colll Senest DOCG
(200€). Ruby red with violet
hues, this carefully crafted
Chiantl has pleasing notes of
frudt and brushwood on the
nose. Flavor Ls dry and
lasting with red berry and
wmineral notes that personify
the balance of tannins ano
actdity. Enjoy with grilled or
roasted wmeats and many
traditional italian dishes.
Drink now.

Vino Nobile ol Montepulelano
DOCG (2006). Created from a

90/10 blend of prugwnolo gentile

(sanglovese grosso) and canatolo,
this wine is deep ruby red with
violet ues. The aroma of ved fruit
Ls accompanied by the
underlying traces of wood having
spent 24 months in Slovenian
ok casks. The flavor is
harmonious and full-bodiedt with
soft tannins and good frudt.
Pairs well with red weat, game
anol semi-mature cheeses. Drink
now or hold.




ABOUT OSIA

Summary

The Order Sons of Italy in America (OSIA) is the largest and longest-established national organization for men and
women of Italian heritage in the United States. Established in 1905 as a mutual aid society for the early Italian
immigrants, today OSIA has more than 600,000 family members and supporters and a network of more than 650 chapters
coast to coast, making it the leading service and advocacy organization for the nation's estimated 26 million people of
Italian descent. Its missions include encouraging the study of Italian language and culture in American schools and
universities; preserving Italian American traditions, culture, history and heritage; and promoting closer cultural relations
between the United States and Italy. More information can be found at www.osia.org.

Mission

To serve as the leading organizational voice on behalf of the cultural, social, political and economic issues of importance
to Americans of Italian heritage.

Affiliated Organizations

e The Sons of Italy Foundation (SIF) is a private, philanthropic institution established by OSIA in 1959. To date,
the SIF has given more than $108 million to scholarships, medical research, cultural preservation, disaster relief,
and other causes.

e The SIF owns the Garibaldi-Meucci Museum in Staten Island, N.Y. The museum is housed in the historic home
of inventor Antonio Meucci and chronicles his life as well as that of his one-time house guest, Italian unifier
Giuseppe Garibaldi.

e The Commission for Social Justice (CSJ) is the anti-defamation arm of OSIA. The CSJ is committed to fighting
racism, prejudice, and the stereotyping of all races, religions and cultures, especially Italians and Italian
Americans.

Phillip R. Piccigallo, PhD (National Executive Director/CEQ)

Since 1988, Dr. Philip Piccigallo has served as National Executive Director for the Order Sons of Italy in America
(OSIA), parent organization to both the philanthropic & non-profit SIF and its anti-defamation arm, the Commission for
Social Justice (CSJ). His efforts in this capacity have led to strong ties between the Italian-American community and
leaders in government and public policy, including Cabinet members, Congressional delegates, U.S. and foreign
diplomats, and the President of the United States. He has represented the concerns and issues of his community at
Congressional hearings, diplomatic meetings, meetings at the White House and broad international travel.

Dr. Piccigallo formerly served as Executive Assistant to the President of the American Federation of Teachers, and the
President of the Seafarers International Union (SIU). He also served as National Field Director and Executive Board
Member of the Maritime Trades Department, AFL-CIO, and on the Boards of John Cabot University in Rome, the
Cooley’s Anemia Foundation, and the Zenith Society of the Alzheimer’s Association. He represented the SIU on
President Carter’s National Commission on Pension Reform, and has served on numerous national committees, focusing
on public policy, ethnic relations, and education.

Born in New York City, Dr. Piccigallo holds a B.A. in economics, an M.A. in history from Brooklyn College, and a Ph.D.
in history and international affairs, from the Graduate Center of the City University of New York (CUNY). He is widely
published, including two books on U.S. foreign policy, and numerous articles on education, politics and international
affairs. He has traveled widely throughout Europe, North America, the Middle East and has represented the U.S. at
NATO hearings, Law of Sea Conferences, and U.S. State Department conclaves. He visits Italy annually, meeting with
Italian government leaders and diplomatic representatives. He is married to the former Rose Marie Giambrone. They
reside in Oakton, Va., with their two children.



ABOUT VOTTO VINES

Summary

Votto Vines Importing (“Votto Vines”) is a family-operated business headquartered in Connecticut focusing primarily on
the importation and wholesale distribution of fine wines produced by small Italian vineyards. Votto Vines is the sole
importer for the Order Sons of Italy in America, the longest-running and largest Italian-American organization in the
United States. Votto Vines also assists its customers in planning unique agritourism® vacations in Italy, provides broad-
based consulting services to the international wine and small business community, conducts educational seminars for both
professional and philanthropic functions and organizes Italian cultural events. The company is owned and operated
exclusively by Michael Votto (President/CEO), Stephen Votto (Vice President/CFO), Peter Votto (Vice President/COO),
Nicholas Votto (Vice President), and Jeremy Jerome (Vice President). The entrepreneurial spirit and diverse professional
backgrounds of the executives have allowed them to apply their forward-thinking ideas and vision to the international

wine trade. More information is available at www.vottovines.com.

Mission

We are an Italian-American family dedicated to the preservation of Italian history, culture and family. Votto Vines
mission is to import and distribute fine Italian wine in the United States while focusing on the traditions, values and
culture unique to Italians and Italian-Americans. We seek exclusive partnerships with small Italian vineyards that produce
top quality wine, are dedicated to the same values as we are dedicated and seek to expand their wine sales abroad.
Through our wine business we also promote Italian agritourism and seek recognition for family run vineyards and estates.
Votto Vines can be summarized simply as having “Old World Values and New World Vision™,” the saying proudly

displayed on our company materials.

Michael P. Votto (President/CEO)

Michael Votto is the chief executive officer and founder of Votto Vines. A native of New Haven County, Connecticut, he
oversees all company operations and is the primary liaison to Votto Vines partners and contacts in the United States, Italy
and around the world. Michael has spent time living and studying in Florence, Italy and has a degree in European History
from Union College and a Juris Doctor from Syracuse University. He also spent six (6) years as a corporate and
commercial real estate attorney in New York City and Boston at two of the leading law firms in the United States
representing institutional investors and operators of office, hotel and mixed-use properties. Michael is a published author
in the fields of commercial real estate finance and Italian citizenship and genealogy. Michael has completed coursework
at the Boston University Elizabeth Bishop Wine Resource Center. He is a dual citizen of the United States and the Italian
Republic. Michael is married to the former Amanda Famolare. The couple resides in Connecticut with their two young

children.

! Agritourism is a form of rural tourism that is extremely popular among European tourists.






